PROVE and IMPROVE

the ROI of Media

True ROI Accountability for Media”

ONLY TRA MATCHES TV
AD EXPOSURE TO ACTUAL
PRODUCT PURCHASE AT
THE HOUSEHOLD LEVEL

America’s largest live and time-shifted TV database of

1.5 million HHs

+ The largest ever single source database of 370,000 HHs
= Accountability for Media

BY MATCHING TV AD EXPOSURE TO THAT
HOUSEHOLD'S ACTUAL PURCHASES OF THE
PRODUCT BEING ADVERTISED MEDIA BUYERS
AND SELLERS CAN NOW:

* Plan, buy and sell media based on brand purchaser
targets to improve business results

» Focus on and deliver the brand purchaser targets
that are driving ROI

*  Quantify the network, program, daypart or genre
delivering the highest ROI

» Allocate to the budget, creative, frequency levels
that deliver the highest ROI

MEDIA TR reeijttics ®R3 S A\ FANTENNTTEHD
BREAKTHROUGH BERISSNHSSS| NN HE LI GEHRNEE
PLATFORM THAT EMPOWERS:

» Buyers and Sellers of media with a dynamic
patented on-line system for smarter media
planning, buying and post evaluation

* ROI media measurement and improvement that
has never been available before

e Improvements in your TV ROI with TRA, not just
as one number, but in granular detail, so you can
shift media and creative so as to increase the ROI.

Learn More

To learn more about how  Media TRAnalytics®
can boost your media ROI, visit our website
(www.traglobal.com ) or contact us via e-mail or
phone. Info@traglobal.com. 212.286.7810

TRA SCALE MEANS GREATER RELIABILITY AND
PRECISION

* The TRA database is a massive database of over
1.5 million TV households of second-by-second
tuning data from set-top boxes

* Household purchase data from 54 million
frequent shopper card households that will
continue to grow

* Household demographic data to further
understand the dynamics of media viewing and
purchases

* TRA sample sizes are 10-20 times greater than
the industry standard

* Gaininsights and analyze more discrete
segments to help you learn why and what to do
about it so you can improve your business
results.

Media TRAnalytics® replaces subjective opinion
with objective fact. So you can know what you're
getting for your media dollars — - and do
something about it.

‘@ True ROI Accountability for Media®

Media TRAnalytics® is protected by US Patent No. 7,729,940 and
Patents Pending
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Au d I e n Ce M e aS u re m e nt, True ROI Accountability for Media
Improved Media Selection and
ROI Evaluation

Advertising Media Exposure —
Audience Measurement

» A more powerful ratings report
with a very large, national sample

 Calculated based on second by
second data, not minute by minute

Audience Retention  — Advertising
Analytics

* Introduces a powerful set of
proprietary measures of commercial
engagement such as “Perfect Play”

* Know how well each commercial
holds its audience

Reach and Frequency Report —
= Advertising Analytics

Reach and Frequency Report
Report Period: 12/142009 To 12/21/2009
Intab Households:(Total: 506782)

Criteria Summary

* Know the unduplicated reach and
frequency distribution of each
campaign

Percent Targe
Rating Points &<,

e All results are based on actual data;
not derived from models or curves

‘@ True ROl Accountability for Media’

Filters:




America’s largest second by

second national live and time

shifted TV database of over
1.5 million anonymous households

Return On Investment — Advertising
Analytics

* Know which type of network or
program delivers the highest ROI

 Target which channels, programs,
dayparts really drive ROI

* Know how to re-allocate the
budget to increase ROI

True Target Index - Targeting

* Eliminate waste inherent with
age/gender targeting

* Select media based on actual
purchase behavior

» Analyze and choose which
programs best reach your specific
brand’s ROI-driving targets

Optimizer — Targeting Rebuy Tool

* Recommends best mix of Networks
and programs to reach brand
purchaser targets

» Compares advertiser’s original
media plan to recommendation
and quantifies improvements

» Automation of planning and buying
scenarios to improve efficiencies
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TRA Fact Sheet

Company Information

 Operations launched in 2007

* Based in New York City

* Management: Industry experts

« Investors: Financial and corporate

TRA's Business
Intelligence Platform
Functionality

Media TRAnalytics © provides our clients access
to the following reports so they can improve
their business results:
¢ Audience Measurement: Advertising Media
Exposure Report (AME), Reach and Frequency
Report (RF), Audience Retention Report (AR)
* Media Planning: True Target Index Report
(TTI), Optimizer
¢ Return on Investment Report (ROI)
» US Patent No. 7,729,940

Additional media touch points and marketing
causals beyond TV added

DVR Time Shifted
Analytics

Near Live, Live plus 3 days, and Live plus 14 days

N

ear Live, Live plus 3 days, and Live plus 14
days

Sample Size for Overall
TV Audience
Measurement

1,500,000+ households

4

,000,000+ households

Sample Size for
Measurement of CPG/TV

National sample of 300,000+ households—
Matched TV + purchase + demographic data

Continually expanding up to 1,000,000
households

Markets

77 top media markets; national sample projected
to U.S. demographics/geography

Increasing markets beyond top 77, sample sizes
and added media touch points and marketing
causals

Purchase Data Sources

5 supermarket chains — >100+ million frequent
shopper cards in 54+ million households

Continuing ability to integrate any category
with HH level purchase data (auto, financial
services, consumer electronics, Rx, etc.)

Demographic Data
Sources

Demographics/psychographics covering large
number of attributes matched to TV and
purchase data at household level

Additional data types to be determined

TRA Client Access

TV, Demographic Data, plus Purchase Data for
specified categories purchased by TRA clients

How Clients Access
Media TRAnalytics @

Internet access, standard Internet browser,
unique user ID & password

Internet access, standard Internet browser,
unique user ID & password

Status of TRA Platform

ledia TRAnalytics ® 2.5 operational

Product roadmap adding new feature s defined

by customers

Status and Types of
Media TRAnalytics @
Algorithms

Set top data hygiene, false positives, multi-set
edit, geographic and demographic weighting,
surfing/outages, and qualifications for intab

Continual improvement of methodology in
concert with customers, industry bodies, and
academic advisors

Privacy Solution

Third party blind matching; names and addresses
not part of TRA data. ISO 27001 Certified.

To learn more about how Media TRAnalytics
your media ROlI, visit our website (www.traglobal.co
contact us via email or phone. Info@traglobal.com

®can boost
m) or
212.286.7810




